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(Amended) A method of disseminating information concerning a product^ both 

of whicl^«^e to be perceived by a consumer, said method comprising^ [steps of:] 
creatingXdatabase containing said information; 

selecting a site at^a [predetermined] distance from said product, said [predetermined] 
distance being based on the dumtimi of short term memory; 

transmitting said information to s^d site , said site remotely disposed with respect to said 
database; and 

providing a peirceivable stimulus, from said infoh^tion, to said consumer^ [upon said 



consumer being positioned proximate to said product, with] said ^perceivable stimulus being 
associated with said pi'oduct; 

wherein an interactive consumer stimulus initiated by the consumer^cludes said 
perceivable stimulus^ [is maintained in a short term memory of said consumer upoh^ncountering 
said product.] 




2. \^ (Amended) The method as recited in claim 1 wherein [said] providing [step] is 
repeated mulQpki^imes and further including [a step of| quantifying [said] multiple times, 
thereby defining statistical 

3, (Amended) The method as recited^in-Qlaim 1 wherein [said] transmitting [step] 
includes forming, from a subportion of said information, a distribution database having content 
data, with said content data being defined by said perceivable stimulus. 
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(Amended) The method as recited in claim 1 wherein said perceivable stimulus 

is dependent upon [predetermined] criteria of [said] ^ ambient proximate to said product. 



A 



(Amended) The method as recited in claim 1 wherein said perceivable stimulus is 
^ selected from the set consisting of auditory, visual, olfactory and tactile. 

\^ ^ (Amended) The method as recited in claim 2 further including [a step of] conveying 
said statistical data to said database. 




7. 



(Amended) The method as recitedsin claim 3 wherein said distribution database 



d^n c 



^ includes a distribution file and further including^fe step of] compressing said distribution file am 



distributing said distribution file to said site via satellite. 



(Amended) The method as recited in claim 1 wherein said information concerns a 
plurality of-differing products and [said] transmitting [step] includes transmitting said 
information to a pluralrty^f sites remotelyaisposed with respect to said database, with a subset 





of said sites corresponding to at l&ast erne of said plurality of differing products, with each of said 
sites of said subset pro viding a perceivable slinmlus associated with the at least one of said 
plurality of differing products [proauct correspondingttie{;eto] and^ilstance between said sites of 
said subset being established to minimize"TfeplaeeTfient of the pcbceivable stimulus associated 
with the at least one of said plurality of differing products from the at^leasbojie of said plurality 



of differing products, [each of said subset of sites.] 
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LQ. (Amended) A method of disseminating infomiation conceming multiple products, 
[with s^d products ancl said information to be perceived by a consumer,] said method 
comprising^ [^eps of:] 

creating a oatah ase containing said information; 
selecting a plur^ity of sites; 

[separating a fii'st or^aid sites from a first of said products by a predetermined distance; 
based on the duration cif short tehri memory;] 

transmitting said information to said pluraUty of sites , said plurality of sites remotely 
disposed with respect to said database, withJa] subsets of said plurahtv of sites corresponding to 



i differing products, including transmitting information corresponding to [said] a first of said 
multiple products to [said first] one of said plurality oX sites: and 

providing a perceivable stimulus, from said information corresponding to said first of said 
products , to a consumer positioned proximate to said one of sard plurality of sites, with said 
perceivable stimulus being associated with [one of] said first of saio ^ultiple products; 

wherein [stimulus corresponding to said first product is maintained in a short term 
memory of said consumer upon moving from said first site to said product.] aiHnteractive 
consumer stimulus initiated by the consumer includes said perceivable stimulus. 



^^4J^^^^^^^^^(An^^ The method as recited in claim 10 wherein said providing step is repeated 

^ multiple times and furtherinclud^^ times, thereby defining 

statistical data. 
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^^1^ (Amended) The method as recited in clain^^^herein [said] creating [step] further 
includes [steps of] accumulating content associated with a subgroup of said multiple products and 
associating said content with [predetermined] parameters, said paraajieters including group 
definitions and date ranges. 



l\ (Amended) The method as recited in claim 12 wherein [said] transmitting [step] 
includesft«jimg a distribution database having a plurality of records, said plurality of records 
including a subportiaPt^ofsaid content and corresponding to a server address, with a subpart of 
said plurality of sites being assol^^d with said server address. 

14. (Amended) The method as recited in clmtH^3 wherein [said] transmitting [step] 
further includes [steps of] creating from a subset of said plurality of records, a distribution file 
and compressing said distribution file and distributing said distributibn^ile to said site via 
satellite. 




(Amended) A computer program product comprising: 
comJriitQr code for creating a databa^^-^f information] concerning multiple products; 
computer code foi'^tFatismitting/said] information to a plurality of sites remotely disposed 
with respect to said database, with [ajsubsetsj^f said plurality of sites corresponding to differing 
products, including code for selecting afitstjiLsaitfsite^-mid^^ transmitting information 
corresponding to a first of said products thereto; [, said first site beingSep^ted from said first 
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product by a predetermined distance based on the duration of short term memory;] and 

iiomputer code for providi^g'S^erceivable stimulus, from said information corresponding 
to said first of said productsr ^t^ c^sumer positioned proximate to one of said plurality of sites, 

wherein an interactive cdhsumer stigrdTus imtt^tedJiv Ac consumer includes [with] said 
perceivable stimulus^ [being associated with one of said multiple products.] 




17. The computer program product orclaim 16 wherein said perceivable stimulus is repeated 
multiple times and further including computeivxode for quantifying said multiple times, defining 
statistical data. 



1 8, (Amended) The computer pro; 
"Teedejoraccumulating content asso 
code for associating ssid content 
group definitions and date ranges 



product of claim 1 6 further including computer 
a subgroup of said multiple products and computer 

parameters including 




19. The computer ]3rogram product of cmim 18 wherein said computer code for transmitting 
further includes computer code for forming a attribution database having a plurality 

of records, said records including a subportion of s^d content and corresponding to a server 
address, with a subpan: of said plurality of sites beingVssociated with said server address. 

20. The computer ]>rogram product of claim 19 whereiriysaid computer code for transmitting 
further includes computer code for creating from a subset of skid plurality of records, a 
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distribution file, computer code for comprising said distribution file and computer code for 
distributing said distribution file to said site via satellite. 

Please add the following ^ew claims: 

-21. The method as recited inll^l^irft 1 wherein said site is disposed a distance from said 
product to maximize association^bMaid stimulus with said product. 



22. The method as recited in clalmyl4 wherein said site is disposed a distance from said 
product to maximize association off sJj^d stimulus with said product. 



^ The method as recited in claim 1 wherein said interactive consumer stimulus is initiated 

by a consumer scanning a UPC code on said product. 

The method as recited in clairn^J^' wherein said interactive consumer stimulus is initiated 
by a consumer scanning a UPC code on said product. 



25. The computer program produc^asjecij^din-etai^^ said interactive consumer 

stimulus is initiated b> a consumer scannu code on said product. 

The method as recited in clainjyPD wherein said perceivable stimulus is dependent upon 
criteria of an ambient proximate to said product. 



